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INSTRUCTIONS. Furnish this exhibit for EACH foreign principal listed in an initial statement and for EACH additional foreign principal acquired 
subsequently. The filing of this document requires the payment of a filing fee as set forth in Rule (d)(1), 28 C.F.R. § 5.5(d)(1). Compliance is 
accomplished by filing an electronic Exhibit A form at http://vyww.fara.gov. 

Privacy Act Statement. The filing of this document is required by the Foreign Agents Registration Act of 1938, as amended, 22 U.S.C. § 61 1 et seq., 
for the purposes of registration under the Act and public disclosure. Provision of the information requested is mandatory, and failure to provide this 
information is subject to the penalty and enforcement provisions established in Section 8 of the Act. Every registration statement, short form 
registration statement, supplemental statement, exhibit, amendment, copy of informational materials or other document or information filed with the 
Attorney General under this Act is a public record open to public examination, inspection and copying during the posted business hours of the 
Registration Unit in Washington, DC. Statements are also available online at the Registration Unit's webpage: http://www.fara.gov. One copy of 
every such document, other than informational materials, is automatically provided to the Secretary of State pursuant to Section 6(b) of the Act, and 
copies of any and all documents are routinely made available to other agencies, departments and Congress pursuant to Section 6(c) of the Act. The 
Attorney General also transmits a semi-annual report to Congress on the administration of the Act which lists the names of all agents registered under 
the Act and the foreign principals they represent. This report is available to the public in print and online at: http://www.fara.gov. 

Public Reporting Burden. Public reporting burden for this collection of information is estimated to average .49 hours per response, including the 
time for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the 
collection of information. Send comments regarding this burden estimate or any other aspect of this collection of information, including suggestions 
for reducing this burden to Chief, Registration Unit, Counterespionage Section, National Security Division, U.S. Department of Justice, Washington, 
DC 20530; and to the Office of Information and Regulatory Affairs, Office of Management and Budget, Washington, DC 20503. 



1 . Name and Address of Registrant ; 
HL Group Partners LLC 

853 Broadway, 1 8th Floor, New York, NY 1 0003 


2. Registration No. 


3. Name of Foreign Principal 


4. Principal Address of Foreign Principal 


National Moroccan Tourism Office 


Office National Marocain Du Tourisme 




Angle Rue Oued Al Makhazine 






etRueZalaqa B.P. 19 






Agdal, Rabat,MA 





5. Indicate whether your foreign principal is one of the following: 



[x] Foreign government 

□ Foreign political party 

□ Foreign or domestic organization: If either, check one of the following: 

□ Partnership □ Committee 

d Corporation Q Voluntary group 

□ Association □ Other (specify) 

□ Individual-State nationality 

6. If the foreign principal is a foreign government, state: 

a) Branch or agency represented by the registrant 

National Moroccan Tourism Office 

b) Name and title of official with whom registrant deals 
Chakib Ghadouani, Marketing Manager 

7. If the foreign principal is a foreign political party, state: 

a) Principal address 



b) Name and title of official with whom registrant deals 

c) Principal aim 



Formerly CRM-157 

FORM NSD-3 
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8. If the foreign principal is not a foreign government or a foreign political party: 
a) State the nature of the business or activity of this foreign principal. 



b) Is this foreign principal: 



Supervised by a foreign government, foreign political party, or other foreign principal 


Yes 


□ 


No 


□ 


Owned by a foreign government, foreign political party, or other foreign principal 


Yes 


□ 


No 


□ 


Directed by a foreign government, foreign political party, or other foreign principal 


Yes 


□ 


No 


□ 


Controlled by a foreign government, foreign political party, or other foreign principal 


Yes 


□ 


No 


□ 


Financed by a foreign government, foreign political party, or other foreign principal 


Yes 


□ 


No 


□ 


Subsidized in part by a foreign government, foreign political party, or other foreign principal 


Yes 


□ 


No 


□ 



9. Explain fully all items answered "Yes" in Item 8(b). (If additional space is needed, a full insert page must be used.) 



1 0. If the foreign principal is an organization and is not owned or controlled by a foreign government, foreign political party or other 
foreign principal, state who owns and controls it. 



EXECUTION 

In accordance with 28 U.S.C. § 1746, the undersigned swears or affirms under penalty of perjury that he/she has read the 
information set forth in this Exhibit A to the registration statement and that he/she is familiar with the contents thereof and that such 
contents are in their entirety true and accurate to the best of his/her knowledge and belief. 



Date of Exhibit A 


Name and Title 


Signature 




August 07, 2013 


James Berman, CFO 


Isl James Berman 


eSigned 
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OMB NO. 1 124-0004; Expires February 28, 2014 

u.s. Department of Justice Exhibit B to Registration Statement 

Washington, dc 20530 Pursuant to the Foreign Agents Registration Act of 

1938, as amended 



INSTRUCTIONS. A registrant must furnish as an Exhibit B copies of each written agreement and the terms and conditions of each oral agreement 
with his foreign principal, including all modifications of such agreements, or, where no contract exists, a full statement of all the circumstances by 
reason of which the registrant is acting as an agent of a foreign principal. Compliance is accomplished by filing an electronic Exhibit B form at 
http://www.fara.gov . 

Privacy Act Statement. The filing of this document is required for the Foreign Agents Registration Act of 1938, as amended, 22 U.S.C. § 611 etseq., 
for the purposes of registration under the Act and public disclosure. Provision of the information requested is mandatory, and failure to provide 
the information is subject to the penalty and enforcement provisions established in Section 8 of the Act. Every registration statement, short form 
registration statement, supplemental statement, exhibit, amendment, copy of informational materials or other document or information filed with the 
Attorney General under this Act is a public record open to public examination, inspection and copying during the posted business hours of the 
Registration Unit in Washington, DC. Statements are also available online at the Registration Unit's webpage: http://www.fara.gov . One copy of 
every such document, other than informational materials, is automatically provided to the Secretary of State pursuant to Section 6(b) of the Act, and 
copies of any and all documents are routinely made available to other agencies, departments and Congress pursuant to Section 6(c) of the Act. The 
Attorney General also transmits a semi-annual report to Congress on the administration of the Act which lists the names of all agents registered under 
the Act and the foreign principals they represent. This report is available to the public in print and online at: http://ww w.fara.g ov. 

Public Reporting Burden. Public reporting burden for this collection of information is estimated to average .33 hours per response, including the 
time for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the 
collection of information. Send comments regarding this burden estimate or any other aspect of this collection of information, including suggestions 
for reducing this burden to Chief, Registration Unit, Counterespionage Section, National Security Division, U.S. Department of Justice, Washington, 
DC 20530; and to the Office of Information and Regulatory Affairs, Office of Management and Budget, Washington, DC 20503. 



1. Name of Registrant 


2. Registration No. ^\ 


HL Group Partners LLC 




3. Name of Foreign Principal 




National Moroccan Tourism Office 





Check Appropriate Box: 



4. [x] The agreement between the registrant and the above-named foreign principal is a formal written contract. If this box is 

checked, attach a copy of the contract to this exhibit. 

5. □ There is no formal written contract between the registrant and the foreign principal. The agreement with the above-named 

foreign principal has resulted from an exchange of correspondence. If this box is checked, attach a copy of all pertinent 
correspondence, including a copy of any initial proposal which has been adopted by reference in such correspondence. 

6. □ The agreement or understanding between the registrant and the foreign principal is the result of neither a formal written 

contract nor an exchange of correspondence between the parties. If this box is checked, give a complete description below of 
the terms and conditions of the oral agreement or understanding, its duration, the fees and expenses, if any, to be received. 

7. Describe fully the nature and method of performance of the above indicated agreement or understanding. 
See attached contract 
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8. Describe fully the activities the registrant engages in or proposes to engage in on behalf of the above foreign principal. 
The design and execution of a public relations campaign in the American Market. 



9. Will the activities on behalf of the above foreign principal include political activities as defined in Section l(o) of the Act and in 
the footnote below? Yes □ No g 

If yes, describe all such political activities indicating, among other things, the relations, interests or policies to be influenced 
together with the means to be employed to achieve this purpose. 



EXECUTION 



In accordance with 28 U.S.C. § 1746, the undersigned swears or affirms under penalty of perjury that he/she has read the 
information set forth in this Exhibit B to the registration statement and that he/she is familiar with the contents thereof and that such 
contents are in their entirety true and accurate to the best of his/her knowledge and belief. 



Date of Exhibit B 


Name and Title 


Signature 




August 07, 2013 


James Berman, CFO 


/s/ James Berman 


eSigned 



Footnote: Political activity as defined in Section l(o) of the Act means any activity which the person engaging in believes will, or that the person intends to, in any way influence 
any agency or official of the Government of the United States or any section of the public within the United States with reference to formulating, adopting, or changing the 
domestic or foreign policies of the United States or with reference to the political or public interests, policies, or relations of a government of a foreign country or a foreign political 
party. 
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MARGHE 



B° 11/005 



Resultant du concouts.n°DA/03/H ) lance le vendrecli 11 fevrier 20llcn verm ties dispositions 
des paragraphes 1 et 2 de Particle 19 ct de Particle 60 clu Reglemcnt Modificatif n°l du 27 juin 
2007, modifiant et complctant ccku du 06 rabii II 1425 (24 juin 2004), Exant les conditions et les 
formes de passation dcs marches de l'Office National Marocain du Tourisme, ainsi que certaines 
dispositions relatives a leur controle et leur gestion. 



:Remtifala 

RElJ^IQMS BlffiLIQUES SOT 

■DES..ANNEES WtMOMMM 



L'OFPICE N^Q^AI/MARO^^ angle rue". -Qued El ftakhazine: et rue 

iisllaga, BP. 19, Agdal, Rabat, represente par son Dkeeteui Geneia^'Mpnsieu£-- : ABp^ 
^DOU, "ciSapres denornrne « PONMT », 

t>"uneparti 

M 

L'AgeNCE "HL GROUP PARTNBK.S : LLC ,?, } sise ; au. g5S Broadway, 18th Floor, Mew York 
bIY, 10003 USA, representee par Monsieur HAMILTON SOUTH en sa qualite de/ Fpunxing 
Partner, :denoitinie ei-apres «' L*Agence»j 

D'AUT RE PART, 



IL A ETE ARRETE ET CONVEKU CE QUI SUIT 



Matchc n° ( i/005 Siant 1'ONMTa 1'Agence HI, GROUP 



Page : 2sut20 
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.■Article- 1- Objet du Marche 

Le present marche cadre^a pour objet la conception et la realisation d'une: campagite de relations 
.pufeliques sur 1c marche am&icain pour les annccs iSOli, 2012 ;etf20t3. 

Le Maitre d'Ouvrage est I'Office National Marocain du Tourisme (QNfMT), 
ArTICEE2 ,- REPERENGES AUX TESTES GENERAUX 

Le present marche cadre ;est xtabM icn verm des dispositions du 27 

juin^OO?, modifent et completant celui du 06 rabii 10425 (24 jtiih 2004), apprpuyarjt; les 
conditions et fotnjes dans lesqudlesspnt passes les marches de ttavaux;.foumitees ;*t de services; 
pour It eprnpte, de 1'Office' National. Marocatn du Tourisiwe, ainri que ^ertaines; dispp«tipns ; 
relatiyes a leiir .contfole et;leut gestiori., 

Les prescriptions du present niarqhe ; ne peuyent en aucune taariiere derbgei ou modifier les 
cphdiHons et les formes preVues par le lleglement pretatev Toute disposition ePntraire au 
Reglemeiit ;p'bs^tev!est n^Ue'et-.-n6n avenue. 

Les^artics. eontractantes 'du. marxhe 'soot soumises atfk dispositrbns :des textes suivants: 

• fedeeret - n°^01-*2332 du :22: rabii I 1423 (04 juin 2002) apprpuvant lc Caliier des Clauses; 
Adrninistraaves G-enerales: (CCAG) applicables aux marches de .services portant sur les 
prestadpns d'etudes'et de maitrise d'ceuyre passe ppur le epmpte/de FEtat .(QQAQ-EMQ); 

• X'arretf n 2-3579 ; ; du 08 juillet 2005/portant organisation^ ; 

« : I^-,E3aI^., : ri 9 lrQ3;4:95i'du'16 ramadan 1424 (11 rioverhbri 2003) portant prpmulgatipn de la loi 
69^'telMife.k^tatihMc.'^mcijtt de-FEtat^ ; 

» X&. dje'c^^n..-n?2i$7 da. 6 -mai 2005 einanant du Ministere des Finances etde la privatisation, 
portant kseuilde visa. 

. • Le dflKir du 23 chaoual 1367 (28 aout 1948) relatif au nandssement des iiiarehes publics tel 

• qu31..a; |^;£ompjejte' par les - circulajtes.-fl* 796 SGP du 15 avril 1.953 ,et;n°3 i 3202-du 15 mars 1954. 

• Les testes; en vigiieur relatifs a la. reglementation '.fiscal*? au Maroc. 

S'ajoutant aux textes susvises, tous les textes legisladfs. et r%lementakes en vigueur relatifs aux 
prestations a efrectuet- dims le cadre du present marche. 

1,'Agence devra se procurer ces documents sielle titles; possetfe. ;pasi,-ejfe . he ;pourta en aucun cas 
exciper- de I'ignorance de ceux-ci et s.e derober aux obligations qui y spnt cohtenues. 

Article 3- Pieces Constitutives du Marche 

Feront parties in tegrantes du marche, les documents eontractuels stiivants : 

» Facte d'engagement par lequei FAgence s'ertgage a realiser les prestations demandees ; 

• le cahier 'des prescriptions speciales 

• le programme tie concpurs coniplete par 1'offre technique ; 

Bige3suf20 

a 1'AgenccHl, GROUP 
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* levtegl4^ient"-de..ebBsultatibii.. 

• la decomposition du montant global et le bordereau des pttx et details des prut des prestations 



. etlevCEAG-EMa 

En cas de contradiction ou de difeeftee entre>les: documents constitutifs du marche, ..;.ceux-ei 
prevalent dans I'ordre oulJs sotvt enumer|s ei-dessus. 

Article 4 : DesGmptif bes Prestations 

4.1 ,:;.iQj^i| Nm^dH-i&feS- RESOURCES ^ET ■GEST I^ Pp-PiOjET 

L'agcnce,doit, .cc^formemfeiit;a soil bite technique^ dans lexadre du present 

marche, les effetdfs necessakes et siiffisahte pb efficaee des prestatibris pout 

les differents; volets d'intervetitiori ^elatibn^P^^^ gere 
par une ressource resporisable, intet^bcutrice tie PQNMT, quivsera en charge : du.suivi qucmdiert 
des travaux. du respect des tirnings, de l'a^ rexeeutibn des itiavaux et 

de leur liyraisbh. 

Aiissii L'Agerice doit presenter la structure bperaiabrinelle globale,, detailler l'ememble des 
ressourcesliumainesa^ de faeon definidve, ainsi que les process.: de travail, 

qui doiveritimperativement prendre '(^'46^p^.']e ; v6^t'(r£pbiidiiig (suivi regulier et formel). 

4.2 DESCRIPTION PES PRESTATIONS 
4.2.1 Travail de base: 

.Le parti, pris de : 1'QNMT est de mettre ,en place,..une politique de gestion de la relatiori client 
visant a fideliser, a ebntribuer •Wt^cmt^eatr^^j^te^ et a ameliorer leur experience, en vug 
d'augmenter les arriyees touiistiques ains|:que la ; duree rnQyenne de : sejour. Confqrrnement a son 
bffte technique, Tagenee doit deyelepper la reeomiTiandatibn sttategique adaptee et assurer fa 
..rcalisadon des plans d'actioris ainsi que la mise: en place des outils; selon les orientations 
suivanics ::- 

Pour la fideiisation : 

- Mettre eh place des prbgrarniries de fidelisatton 
Pour le i-ecnitement : ■ 

- Developper des cpmmunautes de prescripteui-s, 

-/Pake clu bouehe a oreille (G to C); un levier de conversion, 

- Permettre .un suivi de la conversion. 
Pour rimplenientadon operationnelle : 

r Traduire la strategic en plans d'actibns, 

- Mettre en place les outils necessakes a ^execution des plans d'acdons, 



demandees ; 
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- Proposer; unprpcessus de gestiori desoutils 

- Proposer des teddes de controleet d'evaluatioti dujistoitt^m^^esJiss^ent'^iQ^ 

4.2.1.1 Gpmmuniques de presse : 

li'agence d'pit:^e ; l*ens^]bl^ dcs tiSvaux de recherehetconcerrite themes , selecfiGnrles fen 
e^ricertariori avecl^Ol^MTiN doit ecrire leS: communiques, et veiller a 

leur diffusion. Ge ^ par deux rriois; 

4,2.12. ^newsletter 

l.'Agence doit ;editer t«m^st#Uernerit utie enifewsletter stir dcs themes selectionhes eh: 
cp'rieettiation, #ee ;l*0NI^':^ York, compr^antles ttayaiix de iecherche, deiriise .«£ 

page et de^qisiriputipiiu 

4.2.1.3 News bureau. 

L'agence/dpit^ support a rensernble des ; medias: en mpftant en place, une ceUule 

d'infprmaupn qui alimente ia> presse en information s^ ;en sujetsvd'interet, eomprenarit egalenietit; 
1'alimeiitatipn en information, cpncernant le programme de deyeloppernent stategique dcs 
differentes "initiatives nationales dans le, domaine du tourisme. et autres : sujets fourriis pat 
1'ONMT. 

4.2^1.4 Dey^lojppeii^ 

■lu^geri^ev/dp;it: :; fjiil:e. les rechexcnes n&essakes, ecrite ct deyelopper un dossier de presse. C.e 
.dossier est destiri^ des; informations generales sur; 

le MarPc, :sur le tourisme de niches, ainsi;que toute . autre information four-rue par' l'ONMT.,:l>: 
develbppement du dossiec de ; presse ,se fera des le premier uimestte, ertsuite une mtse: a jour 
••i^estee%>du--fic!^er;^d'#- informations devra ete programinee en .coneettation avec l'ONMT. 

4.2.1.5 OtgMisatiGh de voyages de presse. 

LV%ence.:dpit organiser; des .'■voyages, de presse pout' mettre/en avants les a touts touristiqu.es du: 
Maroc, L'Agenee ;4$tv're^<t§i:. les journalistes (6 ; joimialistes par voyage), amsi que; de les 
acconipagner au MarpG. .Ces; voyages depresse. sefont Prganises pour les journaux grand public, 
les inagaziries, et'les jpumau organiser chaque annee 6 Voyages de, 

presse pour -6 journalistes par gtoup.e, amsi que 20 journalistes mdividueUemenfc Le voyage sera 
organise integralement par ragenc'e. L'ensemble des prestations sont a la charge de l'ageince, 
(transport^, scjour •e'tMber^tnto^ ainsi -que-' le programme du':si|jour -et des visites). L'agence- devra, 
fake vaUderpar T0NMT la liste des journalistes ainsi que le programme du voyage. 

4.2.1.6 Orgaiiisation de medias tours et d'interyiews, 

L'Agence doit organiser et assurer des interviews avec des journalistes appfopri'es pour le top 
management C5NMT, Les.-noms, ainsi que les supports des journalistes devront etre valides au 
prealable. Au total sur.-une annee TOinterviews devront etre realises. 

4.2. 1;7 Aiialyse et rapport mensuel. 

Lite 
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L!agence doit dereloppe* uri rapport mensuel repreriant le planning du mois n-i avec les 
realisations^ le mois hyle planning de realisation, les prochaines etapes, et les resultats. 

;'Ce rapport cppiprend Vegalement presse sur la destination^ resultants! des ^actions de; 

l'Agence ainsique^ey^ sittinv:estissement. : 

La txoisieme parties du rapport repretid les grandes lignes du programme" et propose • des- 
recor&raahdauons; 

"4V2;1$ ^Clipping. 

Le service de elippirig-'est rriensuel. L'agence doit prendre en ^ cna%e^;pige , media Maroe eii 
geheral rnais egalernfefligles differeiites destinations ;tburistiques du pays; (Marrakech^ ^Fes, 'Wiagpt,; 
Casablanca, .Essiaouiri etrle^sudi Quafeazate) } Elle^iriGlut le calcul de MqMvaIent;eii pubMcite, et 
devraetre joint datts ; >K rapport merisueL 

4.2.1.9 Edition du dossier de presse 

KAgenee doit irnprirpeK^eldn les besoirts les dossiers de 'presse ;incluaht CD graves et slides 
shbw,;Blfc de presse. Ge travaiLfera l ? pbjei vd'une; 

- validation par. WONjKff; 

4.2viii0 Gestipn dii cotnpte 0NMT 

Dans; le . cadre; de;:spn;teayail debase; I'Agencedoit utijiser tous les moyens.- afir?; de garantir une 
bonne gestion du : epmpte 0NMT tels ; que fe mailing, telephone, grayure, duplieatipn^ . fax, 
reproducdon,.,.. etc, 

I/agenee doit etre force de proposition aupres des medias TV et presse pour la realisation de 
reportages -jpt ^dpctuneri (aires diernatiques autour du Maroc et de ses attraits et etablir unejbase de 
dpnnees qualifiee des medias 

4;2.2 Travail de deVetoppemerifc 

4.2.2.1 Develbppemetit des relatiorts avec la distribution ; 

4i2v2.1.1 Laneernent dii programme e-learning pour les agents de voyage : 

V Agerice'doit assurer -lekncement d'un programme de formation en ligne destine aux agents de 
A ? :oyages americains. A noter quei l'ONMT a deja lance on programme, d'e-Learturig, nomtrie les 
experts du Maroc, et qui cible les agents de voyages :operant dans les marches eurdpeens 
pndriMires. 

Ce. : ; programme eonsiste: en la mise en ligne d'un site dp formation compose de 15 modules. 
Chaque module est suivi d'un test de cohnaissailce, L'inscrit ayant complete Tenseteble de k ; 
formation avec succes - est cbnsidere cdmme un agent de voyage, diplome et beheficie d'un 
eductdurau Maroc. 

L ? Agence doit alors inclure : 

b La conception d'un site internet B2B d'e-Learning. L'ONMT New-York mettra a la 
disposition de I'Agence les textes, visuels: et fielders na'tifs du site B2B en Ugne cpticu, 

\ . * 
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pour le rnarche biitaimique. L'agerice doit adapter et completer les doiinees raise a sa 
disposition/pour coricevok le site americain. 

o L'ankiatio^^ des experts -avec; les ^npOTeaaterdes destinatijcjiisi phptijs Eductours. > , 

o Le lariedmeM d'une catripagne de commuriiearibri pour iinclter les^agents de voyages a 
s'iascrite au programme de formation: -v& la pressed specialisee Jeelite efc bn-lirie, lie e- 
maMing et airtrtfs actions. 

lie;concutrent: deyra., %alettietit. ■■: 

o •ASs/rife*. a J'C^MT/New' Yotk un sw¥i :riieri|uel de I'^olutiori; ;deS inscriptions^ au 
■ ptp^atotoei des inscriptions pat rriodule ; dfefettmtipii et: ■deSiagentSi'dfe voyages diplomesi 

o Baire/le-suwide^m^ 

/ tes:iductours :$ont inelus ; daris le point 2. 

o 'CJataritir un nofflbre d'inscrits au ritogramrne ; de ;Fotriia.abri aii iijiiiiixium;;de' 1000 ageiits 
chaque aniie^. 

4.22.1,2 Eductours : 

L'agerice doit definir un listing de participants potentiels qualifies' (Agents de voyages* Directeurs 
d'agences-et Responsables Tours Qptetateurs) pourjesybyagesjde ^'fejtEiiliarisation^et prbspectibn 
i au Maroc et le faire valider par 1'ONMT New York. Elle doit gataritir la participation :aax 
eductours, d'au -rriqins 100 participants chaqiie arinfie. A rioter que te nornbre iiiclue -les 
diplomes du programme en lignc de e-I>earning. 

1/ONM1/ New: York: et Rabat' communiqueroht:! 1'Agence les progratrimes^de sejour au Maroc 
avec les dates de tbus les eductours dans des delais cbnvenables, ce dernier devra assurer 
I'adhesibri d ! au triokis 20 participants par eductour. E'agence ..est eri charge- f de concevoit et 
envoyer les invitations piiis faire les telances et 1b suiyi des iriscrlpfioris. L'ageneeprendra eri 
charge toute la gesdon des .prestafioiis aeiiennes et, terrestres liees aux eductours eri terrnes de: 
logistique et de 'tinancement. L'agenee doit take valider par 1'ONMT la liste des pjirticipants amsi 
que k programme du voyage. 

4.2.2.1.3 pematqhage des agences de voyage : 

L'ONMT New- York communiquera a 1'Agence les zones prioritaires. airisi que les periodes 
favorables qu'ilfaudra prendre en consideration pour le dematchage des-.agences de voyages. 

L'Agehce doit proposer une liste d'agences dc voyages a derriarcher .seldri des criteres fixes au 
prealable pat la delegation. Gette liste devra etre validee par 1'0NMT. 

L'Agence doit garantir le dematchage de 600 agents par an. 

Dans le. cadre du demarchage des agences, 1'Agence doit realiser les factions suivantes pour 
chaeune d'eritre elles : 

O Former des demarcheurs capables de presenter le ptoduit Marbc : :avec les nouyeautes; 
darts le secteur touristique, notamment la presentation 1 du programme de formation les- 
experts du Maroc. l.'ONMT New- Yotk devra tester et valder le clioix des demarcheurs. 
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o Elaborer uri questionnaire qui seia jpiesente Jiux-^gences l;;demaichei. Le questionnaire 
permettra d'identifier Jes: points faibles et les; points- forts lies a la dfestination Maioc,Je; 
taux tie reeorrihiiandatibn, les: verttes: teausees sur le Maroc ct sur les : destinations 
•cbnciiireritesjSdixeGtes. 

o Gonceypirune p la base^des ^{brtnations fournies 

au^realable pat;l'0NMT- 

o Realiset desfvisites -d'tme dufee de 3G rnimifea cn^ le deinarcheur 

devra fktte te^ 

les brochures ;tburiiies par l*©MMT/New-¥d£fe 

o JRemettre tin rapport final sur le: demarehage axrec, toutes les .analyses et illustrations 
grapWques des :«*s^!.tat$ notamrnent ceux psspttfes des donnees teoueillies; via le; 
questionnaire. 

4,2.2.14 Workshops: 

L'Agenee doit realiser 2 Workshops chaque annee en faveur do la profession touristique 
marocaine. 

Les: Workshop «unirorit les ;p.ro journee. 

L'Agence aura po York.et 
le deuxieme dans une seeon& yiUe des Etate Unis. La prestation doit inelure : 

6 Location etamehagettiew 

o. Prevoir un desk pour chaque prbfessionnei marocain. 
o :C.pck't^E:j^atc>ii«. i ^sIxQriQmcm'surpcdne,. 
6 "A nimiition musicale rna'rocairie. 

g Elaboration de la liste ties invites; potenuefe qui doit cibler les decideurs dans le :secteur: 
touristique 'americairij & saVoir les tours/Operateurs cles s les agents de voyages producteurs . 
de packages, les. reseaux de distribution Mdependants et Mtre^'iftvitesitie marques. Cctte 
liste doit etre validee par I'ONMT/New Yorks 

o Conception, et envoi des invitations, les reknces . et ; ie suivi des. inscriptions pour la paxtte- 
americaine- A npter que les invitations, cpncernant la partie mamcaine seront gerees par 
I'QNMT: 

L'ageftce doit garantir h. -j?ajftiqpatioft d ? au mains 100 professionnels americains par evenement. 
EUe doit garantir egalement la participation: de 2 a. 3 jpurnalistes americains poiir assurer une 
couverture media tique dans la press? iSpecialisee. 

L'agerice doit foutnir' uQ-pBd'hir%. : d ? ekecuti<)fl--et diriger ^'organisation "": 

o Selection et negotiation de Lendroit et des couts et prise en -charge; 

o Gestion et suivi de I'ensemble de la logistique '.; 

o Developpement de la liste des invites, envoi et suivi des confirmations ; 
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o Rapport -final. 
Tous les aspects 

#,2,2;l4 Iv^nemefltielles. 

L'Agenee dbifreahser ^ ef enements en laveritMu grand pubUc et des peoples chaque annee 
dans- la : ville #|:New ybrk ^tife^eas ec^earit M^Maroc:. 

Los ^e^tiemMts Me^ Yioik devibrit <ette organises chacjue annee^ autour de thematiques 
arrete^s 'msk. avtiae:d;exemple:: ; 

En faveur de peoplfi^Kpr^sse 

- Ga^trbnomie :; bj^aniset- une ^ulnMhe ; gastrbnornkjue dans un grand hotel de New 
York, 

Haute cbutuf e : defile ;de stylis tes tnftrocains: avcc Defiles dans un grand: hotel. G)u iprs 
d ? vine sbitee degala. clatoantTla quinzaine 

- Wellness ; Brivisager une cpUaboration entie un hotel spa marocain et un hombiogue 
Njew- ^bifcais; *V£C; 'hi pteseritattpfi a la clientele des ptoduits wellness marbcains 
(utilisation ; ;des; produits du Detroit,: ■ saypn npkj gotamage txaditipnnel, henne, huiles 
essennellesv. .) 

- Ex position de peiiitiif e j' Men tifier d&peihftes tnaroeains qui exposerorit leuts ceuVres 
dans une galerie 

- Golf: Proposer a la; 1^ au Maroe au profit de la presse 
specialisee 

En faveur du Stand; Public 

- Proposer a une chatne de supermatehes ou iiri grand magasin de presenter les produits du 
terrpir*: huile d'Argan, rniel, Arnlpu, . ..essences/ deebratibn de. vitrines 

- Artisanat rriarocafci : ihviter les nouveaux dfcS%aerS 1atafc<^ajflsia v e^pp5er .leurs cte'atibrjs; 
vitririe d'un grand:: magasin / decoiratibn de vitrine 

- Dans les granges pkces (animations m^oiaiines' de -type Ahidous ou Gn&was, ou: encore 
spectacle de dahse regroupant des artistes, des deux; nadpnalites (type flamenco avec 
chekkara). 

L'agence doit. proposer un. plan d'actipn detaille des evenements a organiser sur tine anneeavec 
un concept, evehementiel d.eerit au niveau de son offre technique qui -rettansctit" le 
ppsitionnernent ainsi. que la diversite de I'pffce Maroc et qui permettra de fake venk les eibies 
pressenties. Aussi, Tagence doit offrir une experience inoubliable aux participants. L'agence doit 
eibler les medias, prescripteurs, leaders d'opmipn, peoples de differents horizons (spbrtifsV 
artistes, mon.de des affaires, pateonset/decideuts de cprnpagnies aeriennes. • .)et le grand public en 
gerietaL 
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Afin d'assurer une couverture mediattcjue optimum des evenemeiits, Figerice doit s'.assurer dcs 
tSMibefes posfee^iiem^nts ainsi qu'un buzz ay-ant I'cvkmmsht L'agence devra mettte eti /place 
I'eiiseinblfe des rrtoyeris humains, techniques et lpgjstiques pout la cphceptiGn, la feaHsation et la 
igeStiftn cotiiglete de;ees e^enctnents axe sut ;: 

■y la; defirittibn^ 

; * h;d£cli^ispn ,de cc concept dans tputle deroulement ; 

i% fetmse enVcewte de^ a l'implem^ 

la:pktefbrme : iopemdoto 

» k|>r|5e;enieh^ 

-ii yn5repotang detailie pbst?wenement«vec EJVD:et photos a I'appui. 

2. iMnement delbealise au Maioc 

I^gence doif inciter plusieurs stars ct ;peisonnalites americaines (Cinema, musique, mode,, 
politique, etc^ a celebrer ian- evenement au Maioc. Elk doit spumjettre ; : k J'OIsiMT pout accotd 
unelste d'jnvites pbtentiels qulprit tin ppsitioniiemerit eil relation javecle .segment cible,;ppur le: 
Maroc, Lsavpfe:. « .sophisticated travelers ». Elle : doit aussi soiimettxe a 't'ONMJ ui«; listeje: 
■ joum^ 

L'agence ;dpit .rriettre en plae^ .{'ensemble 1 des moyens humains, techniques et logistiques pour la 
conception, la reaHsation et" la gestipn complete de ces eyetiements axe sur : 

■ la decUiiaispn de ceiconcept dans tout le detoulement ; 

• •k.i^^"eiy;-o^i4V*e - id|?s. moyens- humains et techniques : necessajx.es a l'implementation: de 
la pfatefoxme operatipnnelle;: 

» la,prise,:etvelM^ 

• On repotting detaille post eyenement ayec DVD et photos a I'appui, 

Partant dfes obje.ctifs et du positionnemerit de la destination, l'agence, et conformement a .son' 
bffre techMqu^ coneepmelle et creative inedite, autour de laquelle'les 

eMnerhents seront declinees, 

Uagence -doit iptoposef un concept federateur, sa materialisation en ter'tries. d'id&s,:' dyfltottce: 
'■<^dieVet;.giapyigiue, .tl'nabUkge, de decoration, d'arhbiarices, . d'aiiimations festivesi et de faoon. 
gerierale, de tout element d'immersion des participants dans I'umvers du Maroc. 

Pour k iScenarisarion du concept, l'agence doit mettre en avant les atouts et potentiaiites: de .la 
destination de maniere. gerierale, permettaht airisi. de presenter une nouyelle: image de la: 
destinatibn en a'ccb^ ; »vccfSbtt--po8'itiohdemcnt 

Autour desjeyenements, l'agence doit: 

S* 1 Conceyoir les invitations ; 

i >- Grerer I'erivoi des invitations, les relan ces et le suivi des, confirmations .; 
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*p- ESeadrer les iri^tesrpfendaiitJ'eyehetrient ; 
> Eyak«Timp:Ct-:ct;les. tcttjtiiibc^s; mediatKraes;.-; : 

^ ReEttettre; la revue de prcsse et la pige medias en 4 exemplaires (papier et support 
riu&$iique),;dans mi delai maxnnaMe deux teois a dater de tM 

L'agencfcdo^ et i^aHtat^ies. 

A I'occasipn des evenementSy, 1'agence.d^ chames 
/My ■dontiiine.M^GiAs devant figuret ■ parrrti les ; 3 plus; grandes eham^^gSoej^ljsies du f>ays;=et la; 
fjresencgsde supports de presse de dorriaines divers (graiid public, tdurlsrne, economic; people . .) 
jcKaque soiree. 

Dispositif de sponsoring ctpartenartat 

Ijagence: doit prdcedeiba la -recherche- de sponsor's: et partenaires, avec lesqueis des ecfianges: 
marcharidises-pdurraient etre mis en place en cbritrepartie ; de yisibilite de leur marque lots des 
evenemetits; Cos paitenacia'ts: doivent etre ,ert- coherence awe les objectifs /des: soirees et ne 
doivent en/rien denaturer leur caractere institutionnel 

I.'agencc doit communiquer ja Mste despartenariaK'W^^ est a.meme^^assurer. 

3, Presentation de la candidature du Maroe pour abater des meetings 
annuels 

'L'Agenee doit pteseriter\le Maroc aux qtgarusations t&p^ft&M<».M ; Mi^ tet'ceHes' 
teUcs'iqueilTJSTpAyi'ASTA.j.etc.... comme destmation,.potentielle offrant une ihlrasfeifetore de 
qunlite •r^u0.1^xr«oriion.i^ueU«. L'Agence doit preparer le dossier -de. la. candidate en 
collaboration ayec I'ONMT New Xpt'k- ,-£jBe 'assistera I'QHMT pout k presentation du : dossier 
■aux interesses'. Si le Maroc est retenu pour Tune: de ces conventions, le dossier sera /transmit ati 
Moroccan Convention ^itreau ; ;et autre partenatre, 

4.2,2,1,6 Developpement des operations de communication, 

1. Deiocalisation de programmes : televises 

L'Agence doit delocaliser au Maroc, chaqne anriee, un programme televise de premier -plan,: 

2. Reseaux sociaux 

L'Agence doit organiser, des carnpagnes sur les reseaux sociaux qui constituent lin veritable' leviet 
e-markedng. Aujourd'hui les blogs, et les. reseaux sociaux tels que Pace book s Twitter, myspacej 
deviennersE des -canaux de communications incontournables et peimetteht de diffuser du contenu 
de qualite, L'approche et la presence Marpc sur les reseaux sociaux doit se faite en collabptation 
avec I'QKlMT pour definir des contenus a diffuser. Bien evidemment, U/faudra tertiir cqrnpte de 
routes les opportunites (comporternent, de ja cible, habitudes de 'lecture'', discours et langage. . ,) 
pour capitaliser sur- les cjualites -du reseau social mais surtout veiiler a un mode d'organisation « 
vivant » (jeux cpneours et autres). 



Article 5- Forme et Caractere desPrix 
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jpati'Agence.et duibordereati desi prix, 

Datis la deccfcposiuon do moritant global et du bordereau des prix et details .des. ptk, ie's'prM: 
serbflt doriries en indiquaht les ps^hdje^TViift eA%tp^4t:^h--.dM{i^^pomA€s\pibi forfaitaires et 
unitaiires\:ain^^ mH^ue-lcIpouircferitage de laTVAet sa, 

wleur aiusl que:te 

Cctte decomposition du ra esamatjf' des; prestations 

objet du marche iqui sera presefitepar ^ 

• Budget: du plari d'actipris propose e^^ 

9 .Retau^ (liottorakes. d'agence)..; 

Les prix du marche comprenneiit le benefice airisi que tous les droits, impots, taxes, frais 
genefaux et, d'urie facon generate routes lies 4epenses qui ^scint-Ia; consequence necessaire: et 
directe/du travail. 

Seul.-le montant -des. honoraires arinuels et la torriraissioH sur les •tf^y^ : '^t^^fe!es;spnt ; '.« < -c[ttfi. : : 
definitiries auttes; montantsJont a titre iridicatifs. 

Ces pidx sont fermes et non revisables. 

Article 6 - RemimMation tm l'Agenge 

En remuneration He ses services,; l'Agence factum pour 
le ("onseil, Coordination et firestion du eornpte QNS1T; 

Pour Vexercice 2011 ■ 



Pour I'exetcice 2012 : 

& Honoraires agences annuel HT : 1 , : 63;5:543,00 DHS;. 
> Commission, d'agence stir travaux externalises, t.0% 
Pour Fexcrcice 2013 : 

■>: Honoraires agences annuel HT : 1 ,635.543,00 15HS; 
y Commission: d'agence sur travaux externalises : : Q% 

Les frais d'expedition et de transport: speciaux autorises: jpar T0NMT seront rembourses a 
PAgence sans niajoraBoii de 1st commission, sur presentation des justificatifs qui seront precises 
au moment de 1'autorisatipn, en dehors .des factures. et des justificatifs de 1'execution de la 
campagne dont -.1 'envoi au siege central reste a la charge de.l'Agen.ee, 



Le preseiit marche cadre est a prix rnixte, arrete sur la base de la decomposition du montarit 
global des prestations demandees avee mdicaHQn p^^ forfaitaire propose 



y Mbnoraires agences annuel HT 2>tf635;543,O0 DMS; 
y Commission d'agence sur travaux €x&is^^A-Qf/& 
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Pour les travaux -;de realisadon technique v :fe Ghoix : du fourriisseur exterieiir sera etabli a la suite 
d'un appcl /d'prlres restreint, selon un caKier des charges precis fecligfe par rAgexiee. Trois 
fournisseurs setpnt consuMs doM Tun sera designe par TONMT. Le Lead Project de l'ONMT 
donneta son accord sur le choix du fourtiisscur et devjni. cn avlser preakblefnent le Service 
Central. 

La .Itealisatipri des .operations hpraiMedia serayfacforee <pn|brkiemerit aux devis prea|ableinent. 
accepres. 

lies'" travaux d'ja^fessipn.Jde : bibeliuresV de;Hep^^ . supports PLV felon): 1'objct 

d'un appel d'bffes Sut la approuve^par le; 

Lead Project qui :i^k^\«r^et^e:$ier^iee. : central de l'ONMT. 

Les devis cpnttadlrt^ dehors de il'Agerice: ne seront pbligatbires 

que si le mqritari^des devis depasse: les 1 Oi)QQB -(Dix -triilJie euros). 

UrieMtenue a la- source ; de 1:0% serajopetee cdnformernent a la 

reglemerttatiori fiscaleien vjgueur '^u Mardc. 

AilTiCLE 7- Deeinitiqn 

Le "mootaht des brestatiotis susceptibles d'etre. cc>mrnandees pair 1 l'ONMT, elurabt chaque exereice: 
budgetaire; est cptopris ; entte ;uii;..miaimum. =de trois millions (3 000 000) de dirhams :et;iifl: 
rriaximuin de quiriZ!eVRElUonS: (15: 000000) de dirhams, toutes taxes comprises dans la limite; 
ties credits, de paiements dispprubles. 

Article 8- Duree Du Marche 

•Le- marche cadre sera cpnclu pour une duree d'une annee renoiryelable par tacite reconduction: 
dans la: lu-nite de 3 (trois) aos et ce, 4y£6tepfte\deikdate\dfe:.n6tificaribn de Tordre de service: 
.prescrivantle comrnehcernent des prestations. il ptendra fin avi 31 decembre 2013. 

AJRTICLE ?- SUI¥I ET MODAUTES DE RECEPTION DE LA CaMPAGNE 

Lc lancement -c|ei itki^vitM^^^^yt'^. he seia effeetue. qu'avee 1'accord preaiable deTONMT;,. 
Get accord, sera, notifie; a TAgenee par un ordre .de-jservtce qui, fixant le budget allpue, habilitera 
cette dernie're-a engager le processus de realisatioii des prestations. 

L^Agefic'e -'rcmettra -a J J ©NMT, : -pi6u£- approbation, les 'phxis financiers et les plans d'actions. 
annuels 

L'Agence ae notiHera les accords:, aux di'fferents prestataires qu'aptes la nb'B'fi'cattQn ectite de 
rONMT sur les prix, conditions, disppsitifs et formats ou tout autre, element d'appreeiation. 

Les Lead Project, designes;pa.r le service central de; l'QNMI\a Rabat selon les ehantiers;relatifs a 
la- mission, valide I'ensemble des... travaux eonimandes. par l'QNMT, sur la base d'un document 
unprime qu'il si^ 

Ge document eoristitue le justificatif du lancement de I'execution des travaux en question. 

Page 13 '.sur 20 




Marche n? 1:1 /OOS liant l'ONMT a i'Afiwce I II. GROUP 



Received by NSD/FARA Registration Unit 08/07/2013 6:06:47 PM 



Received by NSD/FARA Registration Unit 08/07/2013 6:06:47 PM 



Les Lead Project etabliioiit un prbces verbal de recepUbft pout ehaque realisation effecttiefiC^ar 
I'Agence.: 

Par ailleurs, Mgence devra rburuir a .l'ONMT les fichiets nati'fs et/ou les elerlientS;. 



t'Ageaee s'eagage a tt$?aiBer -^i^piice^oilisbiptAtipn.' ayecl'agencc media mandat.ee par l'ONMT 
ea. •c^t^ojnarit: tests: $f££^ : tes -actions, ien, wue. d'assurct la reusstte des campagnes de 
cornmurueatibn. L'Agence garde en : foMt^rk^p.OASabi]|t^ . de I'execuaon de la mission qui iui 
es| assignee 

TouteAdaasibn devra fake I'objet d'un compte-tendu ecrit dc la part dc 1'Agcnce. Ces comptes- 
rendvtsi eniagtrbnt chaciine des parties, sauf desaccotd total ou partiel exprimc par l'ONMT dans 
urt delai'de 48 - hetii'es a compter de la date dc reception du comptc-tendu concerne. 

Les instructians^d'^ de prestaUbn(s) bu de ttavaux dc l'ONMT devront paraerrir par; 

©erit a l'Agence dans des ;delais suffisants pbur petmettre a celle ci de les transmettre aux 
pres tataires-bu -f^misseuirs et de preserver au mieux les :interets de l'ONMT. 

t'ONMT sc reserve le droit de demander a I'Agence de : modifier ou d'annuler tine ou plusieurs 
, actibnMlorsqu:il/le; juge .utBe-'et «ee, dans le respect de ; la ieglementation en yigueurv 

'•TbHteymi'bdffit^'ttioin eventueiie dans 1'execntion de la campagne de relations publiques ne pburra 
.intervehu- qu'apres l'accbrd de l'ONMT et confotmernent a la reglementaaori en ^viguetuv 

:L'Agence rernettra 'a TONMT en deux exemplaires, tpus les s.up : poits v ,M^isatipns ( ou prises de 
vu^quLsprit paraes -darts le cadtecle la .campagne. 

Les prestations execu tees: sont spumises a des : verifications destinees a ■ -constate*-- qujelles 
•fep^Ment;aiK-S%ubabn8;4u^nmrchi£- Les Lead Project devront; ppur la GonfbiMMaux; clauses 
contractuelles -de ehaque prestation, etablir un proces verbal de : reception partiel- et certifier/ 
chaque factui'e en y pbttant la mention « cerrifMe cbnforme aux clauses cpiitxaetuelles ». 

A ttavefs :ee proces verbal la cprnmissipn spit-: 

% Cpnstate la confotrnite des prestations par rapport aux clauses contractuelles ; 

% •Cpas.tate 4e8:;mcohetences > ^orr^^Gns i .imperiecftqns. Dans tels cas, I'Agence. dispose d'une,: 
semaineppur y jemedier, sans que cela covite qupi que ce soit a' l'ONMT. :sinpn, I'Agenee.ne sera; 
pas payee pour route prestation npn-conforme aux clauses contractuelles;. pans le cas ou 
1-AgeOce pour des raisbns ne dependant pas de sa yolonte est dans robligarion de changer: les 
Heaixvbu prestations proposes, elle est tenue. de . remettre une bffre egale ou equivalerite a celle 
propbsee et retenue Mtialement par i'ONMT. Dans ie cas bu la proposition de remplacemeht est: 
au^^de-^i^t^'tn'b'indte -et- d'uh- impact juge par te maitre d'ouvrage kiferieur, elle rie pburra etre 
retenue ;et par consequent non payee. 

S'agissant des eyehemepts 'qui. serbrit reaUse-s- aux USA et : au Maroc, I'Agence est tenue de livrer: 
les.lieux. ou se^tiendrdnt les everiements "au plus fard 72 heures avant la date de commencement 
desdites soirees. 



tecbriologiquestie fe 
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La commission constimee du Ditecteur dc la cpmjnurueatipn de 1-ONlyIT et du riepresentarit de 
la delegation; de:L^^ New York, dispose de 24 hemes po«r proc^dist a la verification et 
I'apptobation' dela livraison des lieux. Si la commission constate de^in^erfcctions bU; atipmaUes, 
l'Agence dispose de :48-heMes; (ayiaa t le cxM^encenient. ^dft^^wenemerit; y ^aSeren^i pour y 
remedierj saris que tela ne coute quoi que ce spit a I'ONISiT, seule J^genee en subira les 
Consequences: -Sihomelle ne sera, pas payee : 'pout..vteute V: p^^ aux clauses 

conMetuelle : s> A laifincde-cette phase, une premiere : reception partielle sewprononciee. 

Les observations de .ladite commission sent conslgtiees' dans tin pfoces verbal dohtebpie sera; 
: transrwseval ? i%ence| 

A la cloture :dfe cHaque^eyenemehty unc .deuxieme ;::^^0m^p^ii^e : ..;se£^ pronpncee ; par la, 
comniission iprecitee; Elle ; fe*a Fobjet d'un proems; verbal sfgne par les mempres de ;ladite 
comrrttssibav. 

A :npter?que : :la derniete reception partielle Uent lieu de Jeeepttoti defiriitive de levenement en 
.question';, 

Dans itous les cas, a chaque reception^ une copie du proces-veibal de : reception etabll par 
I'QKfMT sera, hotifi&;:a.l'Agence. 

L'iCMMXs'engagea;. 

- Designer le Lead Project . pour chaque chantier. Ge!iii-ci assurera la .definition; des plans 
annuels, le suiyi la cpprdination et la reception des differents travaux et actipns ; ; 

- NbtffierS rAgence son accord pour les. plans financiers, les devis d'executiah et de production; 
dans lesdelais eomrnuniques par ceUes-ciet ce pour assurer le boh derbulemeht des prestatioiisv;> 

- Gonimuniquer a l'Agence, des qu'il en aura conrtaissarice, tout elemettt, eyenefnent- acte 
susceptible d'affecter la bonne execution des tevaux^ de maniere a ce que l'Agence puisse 
prendre toutes les mesutes; necessaires en son pouvoir pour yrerhedkr et eti sui\i ; e; rapplicatibn ; 

- ;Cppperer activetrient avec Fequipe dediee de l'Agence ; 

«* Fournir eh temps "utile, et dans des delais compatibles avec la mission et 'mitres obligations 1 de 
l'Ageiice routes les informations necessaires a la bonne execution. 

Aussi,' 1'OKlMT s'engage i respecter la legislation en vigueur dans le pays coneerne quant au 
contenu de.ses messages publicitaires et garantit par ailleurs l'Agence contre to.u.te demahdej.mise 
en demeurei reclafnation, requete ou action d'un tiers, y compris en solidarite, au cpnteiui de .ses 
me's s^^.^blicifair($s . 

L ? Agenee est et derneurc proprietaire de tous les logiciels, putils: d'evaluatioh et post-evaluation, 
d'analyse et de developpement qu'Blle utilise. Gependant, en cotitrepartie de la remuneration 
versee par I'ONM'f a celk-ci, rAgence cede a I'ONMT la propriety de tout /document, route 
creation, etude et analyse "realises dahs.Le cadre de chaque prestation;. 

Les; documents ainsi que route information de toute naturCi appartenant a i'OMMT et mis a la 
disposition de l'Agence, sont et demeurent la propriete de.. I'ONMT et tte pourront etre utilises 
par l'Agence. a d'autres fins que I'execution des travaux et prestations. 
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Article 10- Modalites be m 

(,e re^lement des prestations rcalisees coafptmentent aux clauses eonttactuelles, et dument 
/recepjddnneeS: sera effectue dans les quarantei;cin^ ^ reception 
;des'-factures cprrespondafttes 

L'Agence dewa etablir ses factures libellees en dollars de maniere a faire ressortir clairement lc 
detail des prix, degressifs, bonifications, reductions, remises ou autres avantagcs et prix net, Les 
factures doivent ette presentees en quatre (4) exemplaircs dument datces, arrctees, signees, 
precisant les references du marche y afferent et assotties d'unc copie des proces verbaux de 
reception corrcspondants. Elles doivent ette transmises pour tcglement au siege de l'ONMT, a la 
charge de l'Agenee, accompagnecs !e cas echeant des copies des factures des fournisseurs, du 
proces verbal dc reception, des supports et des justificatifs corrcspondants selon les modalites ci- 
apres : 

- Eh ce qui conccrne les hpnoraires .relanfe^ la cPGrdihation et a la gestion du 
comptc ONMT, 1'Agence erablit une Facture HmestrieUe en W exemplaires. 

- , iGQncernant les autres; travaux et prestations, l'Agenee etalalit une ;Ecture.eii itrdis exehipjaires; 
;Ces. factures doiyent ette, accPmpagnees des devis valides,;et Certifies conformes pat les Lead 
Project 

~ En ce qui:.cohceme: les .frais de productidn: externes*, : ; l'Agertce : erablit une;:facture confortne en 
trois exemplaii-es. Cette facture clevra ietre acebmpagriee le cas> echeant des: copies des factures. 
.fournisseurs de Mgenccj,. S-mtre de justifieatif ainsi que^du b'Prt d'executiori dument yalide;par le 
Lead;Prbject 

- : Les: /factures Agence . doivent 'ette certifiees cbhforhies avec mention" :« certifie cdnforme aux 
clauses ebntractuel!es;» pat le Lead :l?rpjeet de l'ONMT. Cette: forrrialite est -Hictee- pat la 
procedure du marche et ne signifie nullemeht ^accuse de reception desdit.es factures. 

- L'ensemble des factures; et justificatifs; doit ette adresse par l'Agenee au siege de 'l'ONMT a 
Rabat pour reglement, les frais d'eriyoi etaiit a la charge de l'Agenee. 

Les factures relatives aux. differents trayaux. et prestations realises par l'Agenee scront 
acconapagnees du proces verbal de reception correspondaiit, 

L'GNMT nodfiera a l'Agenee ['acceptation ou terejet des factures dans un delai maximum de 10 
(dix) jours a compter dc la date de reception par le siege de TGNlVfT desdites factures. 

Dans le cas d'une agence etablie au Marbc, ces factures doivent rappelet outte lldendficatioti 
fiscale, le n° de la patente et le n° du registre du commerce, Fintitule exact a 24 chifftes du 
compte courant de rAgence ainsi que les references et numero du marche y afferent. 

Les prestations ■ facturees doivent eotrespbridre a celles iealisees et eommandees sut la base du 
clevis valides prealablemcnt par l'ONMT Rabat. 
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Article iI-Bomciliationdu PAiement 

Le paiement qiii est prevu •$u:^t^^^^-'seta ; -£jffec^e/.p^ MNMT par virement au eompte 
banc-aire ouverr an riom : ^$gence:$ la CjlASE'.^ 
¥prjc teL que -precise:^ 

ARTICLE 12- CAOTIOI^EMEIW 

l.c montirat du caufiotHJeaient definitif est |ixfe a 3% .;du jHontant minimum du marche, la 
caution banca^ banque maroeaine. Elle doit etre 

constitute dans les ttetit^ (3Q) jours- qui: 8uivent>ia :i opOi|Gation de l ! appiohatk>n du matche, 
conifdrwtoent airafdicle? 12idu G£AG>EMQ^ 

lie cauuohbemertt definltils teste, affected la g^tintite des engagements cdntractuels de l'agence 
juScju'a la Mcepdprt- defiaitif e -des .prestations;: 

La^maih, .levee surlfc tauaonnernent^ a la regfcmentatipn 

en vigueur. 

Article I^Retjsnoetje^^^ 

XJiie reteriue de garartties dc dix pour^etit "(10%). sera prelevee- sur chaque decotttpfe/'d^liyfe -a- 
l'Ageiice, Gette tetenae cessede croitre lorsqu'elle atteiiit sept pour cent (7%) du-moritant du 
marche augmente, le cas eeheant, du.mqritant d^ ayeriants, 

fca reteiiue. de . garahtle est=acquise de pleih droita l'DNMT en cas, de negligences ou autres 
mahquements de 1'Agence a ses obligations. 

Gette,retettue sera lgsjjtttoet*l^gett^;.apr% reception; definitive de i'ensemble des prestations. 
Article 14- Penalites de Retard 

A defaut He Mgence de reaiiser les ptestati©hs> c6nfo«mectiBii!t aux delais impartis, il sera fait 
application d'une penalite fotfaitatee de rieuf pour Jtiille £?/l000) du rnontant du marche 
eventuellement moditle ou complete par ies. mdntants: des avenants,Vpar jour calendaire de retard. 

Toutefdis, le montant -des; penaikes qm;s^ri^appliqa-eies-4^4fevtait .'en aucun cas depasser 10% 
du morttant du -marche augrnente. le cas ecbeant, de celiii des avenants; 

Article lis- sous-traitance 

L'Agence peut confer Fexecutidn d'une partie du, marche a un tiers, 'Elle choisit librement ses 
sous traitants sbus.ieserve qu'elle nbtifie \k EONME ia nature des prestations qu'elle envisage de 
sous traiter ainti que l'identite, la raison 6u la deriomihatibn sociale et Padresse du sous traitant. 
Evn.aucun cas, la sous-ttaitance ■ ne peut porter sur la totality du marche. 

* lb 
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L®MMT .petit exercer un droit de recusation par lettte mottvee dans un delai de quinze (15) 
jours icornpterd^^^^ rtotamment lorsque les sous ttaitsuits he rernplisseiit pas 

les; conditions prewies a farticte SS du Reglement precite 

.L'Agenee draeute.sp^onn^emenfetesponsaBle de toutes les; obligations;. resultant du marche 
tant; en vets; l'OHlyffi;qu.e : «s^ ; w;des tiers. 

L'QNIVPr ne:S£ reconH^ sous traitants. 

ARTICLE 16-^ 

Le teglerrient par l'©rsIMT des ftavaux de conception et de creation effectues par l^Agence 
impliquc la ceSa'Sn- aiitornadque «r0NMT de tons les droits d& reproduction, de; represtentation 
y eompris ; #adapMi6ti ; des auvres 5 creees par elle, fesultan t de la prPptie te litteraire et ardstique,, 
tels qu'ns- split defiriis: par la legislation en . vigiieur : de telle sorter que I'DHMT puisse >:: satis- 
restMcdo% exp^oiterVMaptei et reHrodtiire les ; tEuvres reilisees par l'Agenee. 

Les; slogans^ textesj maquette;s, typonSj films, programmes de CRM, elements 'teehnojpgtques 
developpes et^ouvrealisesJdans le cadr e du present marche deyiennent la propriete exclusive de 
FD1S1MT, des que ^01^ le i rnontaht, et donent, a ;ce utrey lui ■■.e'tre. restitues sur sa 
deiiiande. 

La cession cpnsenHe d^dessus ne recouyre pas les droits des Hers (droits d'auteurs, droits de la 
personnalite); Ces droits; s.ont negocies par TAgence en accord avec i'QNMT suivant les 
iiecessites de la prestation et facttires a celui-ci ePaformenient a la legislatipn en vigueur. 

Lorsque Mgence foa appel, pour lajcreatlon ou la realisation de ses osuvres, a des Hers exterieurs, 
• a l'Agenee (phptpgraphes, illustratetirs, mannequins, realisateurs, createurs, compositeurs; etc. . .), 
rAgefiee riegdciera. pour le cpmpte <de l'ONM'E .la cession, tptale des droits de propriete 
inteUectxieile et ardsHque satis aucune restriction territoriale ou autre. 

Ces. droits comprennfirit^autprisadpo, de la part des personhes .physiques, 4'oJ<5li8fjj''leut' linage. o» 
1'mr des elements deleur personnalit^ J; ainsi,que la cession des droits civilisation relevant du droit 
de la personnalite pu des droits voisins du ; droit d'auteur pour les prises de vues (films ou 
photographies), les dessins, les enregis.trements sonores, l'image ou Tun des elements, de. la 
personnalite (mannequin, artiste, interprete, etc.), definis precisement dans le temps, l'espace 
gepgraphiqtie et pat media, c&rifdrrnement aux ; besoins del'ONMT. 

L'Agenee precisera par ecrit le montatit et la limite des droits d'utilisateur ttansferes al'ONMT (y 
compris:. : ,les droits de la personnalite ou de l'image des perspnnes physiques) et les conditions 
dalis: iesquelles les droits d'usages cprnpletnentaites peuvent etre eventuellement ob.tenus, ceci 
avant ^execution des travaux. 

L'GNMT aura l'entiere propriete ihteUectuelle et industrielle de routes les prestations realisees: 
dans !e cadre de ce marche y cpmpris les productions audio visuelles, photos, creaHpri, ainsi que 
tout autre document, sous tputes; les Formes y eompris les formats electtoniques. 



ARTICLE 17- OBLIGATrOlSI ET RESPONS^ILITE DE L'AGENCE 
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.Il^'^^-tfP&a&^^^eht eKecuter totites les prestations cohvenufes tet ai'tetees d'un com 
accotdSyec TONrVffi 

L'Agenee ^'engage ^prendre toutcs les dispositions necessaires pour que les eampagties de 
*etetions;;pubMquesv $ u ^ u £ Kwe % l'QNMT, spient en parfeite eonfbrtnite avee la te^ementation 
en v^a^ et tie puissentidonner lieu a rMamation de la partfde. tiers, personnes physiques sou 
morales,, iJotatntnent, concemant : |es : droits d^utiUsation, d'exploitation, de teptesentation; et 
d'adapt^on. 

MMCmiS- (S0NHSD1ENTIALITE 

XiMgewe: ^engagetaf nediyulguer aucune information se tapportant aux ttayatix ! ou aux projets 
qui-M s a«ront £te r ton;fies.. :Elle :s'engage egalerneiit a gard.et ; ; e<jnfidentt^Ues/fes ^nrorttiadonssde 1 
toutes;uattires,cd^ qui aurorit ete rrtises,a sa / disposition par 1'0NMT. 

ietme--. de I'expiration:; p,u lvannulation du marche, l'Agenee rernettra a ;FQNMT toutses 
:mformatio^^ ptealahlemerittransrrus.es. 

litcon^ 

DartslFewertfeaMte ;cFuhe affectation en riaririsserjien^ il sera fait application des dispositions dii' 
dabir dvi 28 Aout 1 948 relatif au nantissemen t des marches publics; etarit precise que,: 

t-La;Hquidationdes SSirimes-dues- par r©N : MT;. : ^-«e(Euti6o''du;i3Mehejiq<iii' resulteta..clu present 
marche sera operee par M. :le Directeur General de FQNMT ou par la persorine ayant ;recti 
delegation a cet effefc 

2-,Lesipaiements prevus all marche seront effectues par- le Tresorier Payeiir de FONM'l.'^ seul 
quaMe.pour recevoir les sigtiifications des: creancters dc -. VAgetice. 

'3- "J^^nis^gri^m^i.ts -jet. kf -Stats prevus a i'article 7 du Dahir du 28 AoCit 1948, seront fournis. 
par M. le , Diteeteur General de. PONMT" a l'Agenee ainsi qu'au beneficiaii;e : eventael des; 
nantissemerits ou subrogations. 

4- En application de I'article 11 du GGAG-EMO, rONMT ; de%reta a la dernande de FAgence 
« un exernplaire unique » du marche. Les frais de timbrage sent a la charge exclusive de FAgence. 

Article 20- FraisO'Bnregistrement 

Les frais d ? enregistfernent. ou dt v timbres des.ttois (3) ofiginaux du marche signes par les deux 
parties .sont a. la charge du titulaire du marche ainsi que tous les: autres . frais eyentuels. 

Article 21- RESii4ATroN 

Les conditions de resuk.tion sont celles prevues par la reglementation en vigueut 
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Article 22- Ljtiges 

lies parties s^ffereetorit de iregler a I'amkble les difficultes auxcjUeligsi pQurrait donner lieu 
1'interpretation du-m 

vFoutes c&t«estatioas;;ou difficultes pouvaot siiiverut entre les pSttieS ^uant i a Piiiter^retation ou 
1'execuriOTfc 

Article^ Approbation ouMarche 

I.e 'matchi ne sera yalaBle- et definitif qu'apres son ijpJfoMtiotl par rautdrite; :c6mpetente 
(0irecieur General de 1'OfBce Natipnal Marqcaih du Toimsme) ;et'ce^c&n1ferr^ 
73 du reglement cite plus haut 

L^probation Ma- marche • seta. ndtifiee au concurrent dans tin 'd'e^: :,: .tiiaidixiium de 90 jouis a, 
eotripter de la date fixee pour rGuvettore des plis, confomement a J'artiele 74 du Reglemerit 
piecite. 

Article; 24* Visa pu Marche 

.Le- nm^^n'e$^exemto&e^.(^!apt^ visa ptealabledu Conttoleur d'Eiat. 



Fait en 3 exemplaires, a Rabat, le 



pour^OJ^IMT 



pourl'Agence 




/V" 




Hamilton South 
Folding Partner 



Madame Le G0ntr6leur d'E'Tat de jJQJtiMT 
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CONTRACT 
No. 11/005 



Resulting from call for bids no. DA/03/1 1, put out on Friday, February 1 1, 201 1, pursuant to the 
provisions of Article 19 (1) and (2) and Article 60 of Amended Regulation No. 1 of June 27, 
2007, amending and supplementing the Regulation of 06 Rabii II 1425 (June 24, 2004), 
establishing the terms and conditions and forms of signing of contracts with the Office National 
Marocain du Tourisme, as well as certain provisions relative to their monitoring and 
management. ,. , 



RELATIVE TO THE 

DESIGN AND EXECUTION OF A PUBLIC RELATIONS 
CAMPAIGN IN THE AMERICAN MARKET DURING 
THE YEARS 2011-2012-2013 



BY AND BETWEEN THE UNDERSIGNED 

The OFFICE NATIONAL MAROCAIN DU TOURISME, located at the corner of rue Oued 
El Makhazine and rue Zallaga, BP. 19, Agdal, Rabat, represented by its General Manager, Mr. 
ABDELHAMID ADDOU, hereinafter called the "ONMT," 

party of the first part, 

and 

HL GROUP PARTNERS LLC, an agency, located at 853 Broadway, 18 th Floor, New York, 
NY 10003, U.S.A., represented by Mr. HAMILTON SOUTH as Founding Partner, hereinafter 
called the "Agency," 

party of the second part, 



THE FOLLOWING HAS BEEN AGREED AND STIPULATED : 
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ARTICLE 1 - SUBJECT OF THE CONTRACT 

The subject of the within contract is the design and execution of a public relations campaign in 
the American market for the years 201 1, 2012, and 2013. 

The principal is the Office National Marocain du Tourisme (ONMT). 

ARTICLE 2 - REFERENCES TO GENERAL LAWS 

The basic contract within is established by virtue of the provisions of Amending Regulation No. 
1 of June 27, 2007, amending and supplementing the Regulation, of 06 Rabii II 1425 (June 24, 
2004), approving the terms and conditions and forms for the signing of contracts for projects, 
supplies, and services for account of the Office National Marocain du Tourisme, as well as 
certain provisions relative to their supervision and management. 

The provisions of the within contract may not in any way derogate from or amend the terms and 
conditions and forms established in the aforementioned Regulations. Any provision contrary to 
the aforementioned Regulations is null and void. 

The contracting parties to the contract are subject to the provisions of the following laws: 

• Decree No. 2-01-2332 of 22 Rabii 1 1423 (June 4, 2002) approving the General Administrative 
Specification (CCAG - Cahier des Clauses Administratives Generates) applicable to contracts 
for services covering studies and supervision signed for accotmt of the State (CCAG-EMO); 

• Decision No. 2-3579 of July 8, 2005 concerning the financial and accounting organization of 
.the ONMT; 

• Dahir No. 1-03-195 of 16 Ramadan 1424 (November 11, 2003), promulgating Law No. 69-00 
relative to financial supervision by the State of public enterprises and other agencies; 

• Decision No. 2167 of May 6, 2005 embodying the approval issued by the Ministry of Finance 
and Privatization; 

• Dahir of 23 Chaoual 1367 (August 28, 1948) relative to pledging of public contracts, as 
supplemented by Circulars No. 796 SGP of April 15, 1953 and No. 3.3202 of March 15, 1954; 

• Current laws pertaining to tax regulations in Morocco. 

All legislative and regulatory provisions in effect with respect to the services to be performed 
pursuant to the within contract are in addition to the aforementioned laws. 

The Agency must obtain these documents if it does not have them. It may not in any case invoke 
ignorance of these documents and evade the obligations established therein. 

ARTICLE 3 - DOCUMENTS CONSTITUTING THE CONTRACT 

The following contractual documents constitute integral parts of the contract: 

• Commitment in which the Agency undertakes to perform the services requested; 

• Special specification; 

• Bid package supplemented by the technical offer; 
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• Consultation regulations; 

• Breakdown of total amount, price list, and details of prices for the services requested, 

• And the CCAG-EMO. 

In the event of contradiction or discrepancy between the documents constituting the contract, 
said documents shall take precedence in the order in which they are listed above. 

ARTICLE 4: DESCRIPTION OF SERVICES 

4.1. ORGANIZATION OF RESOURCES AND PROJECT MANAGEMENT 

In conformity with its technical offer, within the framework of the within contract the Agency 
must furnish sufficient and necessary staff to ensure effective management of services for the 
various areas of activity (Press Relations and Events Planning). Each area must be managed by a 
responsible person who shall serve as contact person for the ONMT, and shall be in charge of 
everyday follow-up of work, compliance with scheduling, application of approvals, and 
performance and delivery of work. 

The Agency must also present the overall operating structure, provide details of all human 
resources assigned to this project in final form, as well as the work process that must of necessity 
take into account the reporting activity (regular and formal monitoring). 

4.2. DESCRIPTION OF SERVICES 
4.2.1. Basic work: 

It is the purpose of the ONMT to establish a client relationship management policy aimed at 
creating client loyalty and contributing to recruitment of tourists and improving their experience, 
with a view to increasing the inflow of tourists and their average length of stay. In conformity 
with its technical offer, the Agency must develop an appropriate strategy recommendation and 
handle the execution of campaigns and the installation of tools, according to the following 
orientations; 

Client loyalty: 

- Set up programs to encourage client loyalty. 

Recruitment: 

- Develop communities of persons who influence consumer choices; 

- Make word-of-mouth a tool of persuasion; 

- Facilitate persuasion follow-up. 

Operating implementation: 

- Translate strategy into campaigns; 

- Create the tools necessary for execution of the campaigns; 



[initials] [logo] Page 4 of 20 

MOROCCO 

Contract No. 1 1/005 binding the ONMT with HL GROUP 



Received by NSD/FARA Registration Unit 08/07/2013 6:06:47 PM 



Received by NSD/FARA Registration Unit 08/07/2013 6:06:47 PM 



- Propose a process for managing the tools; 

- Propose methods for monitoring and evaluating return on investment (ROI). 

4.2.1.1. Pressreleases: 

The Agency must perform all the research work on themes elected jointly with the ONMT New 
York. Thereafter, the Agency must write the press releases and ensure their dissemination. This work 
shal l be performed on the basis of one press release every two months. 

4.2.1.2. E-newsletter 

The Agency must publish a quarterly e-newsletter on subjects selected jointly with ONMT Rabat and 
New York, including research, make-up, and distribution. 

4.2.1.3. News bureau 

The Agency must provide support for all media by setting up an information unit to supply the press 
with information and subjects of interest, including information pertaining to the program for 
strategic development of various national initiatives in the area of tourism and other subjects 
furnished by the ONMT. 

4.2.1.4. Development of a press packet 

The Agency must perform the necessary research, and write and develop a press packet designed for 
professionals and the general public, including general information on Morocco, niche tourism, and 
any other information furnished by the ONMT. Work on the development of the press packet will 
start in the first quarter, followed by a quarterly upgrade of the packet, and information must be 
scheduled jointly with the ONMT. 

4.2.1.5. Organization of press tours 

The Agency must organize press tours to promote the tourist attractions : .:o'f Mgrpeeo. Thfe Ageitcy 
must recruit the journalists (six journalists per trip), and accompany them to iN4»rocco, These press 
tours shall be organized for the major general newspapers, magazines, and pEde publications. The 
Agency must organize si* press tours pen; year Bar groups of six Journalists; as well as 2G journalists 
ihdivfdiiaijy; The tour in its ^ entirety shall be oi^anizey by ihe Agency^All services shall be organized 
by the Agency. All services shall be arranged by the Agency Of;ansportatfon,jravel, and lodging, as 
well as the trips and; tours schedule)^ obtain approval from the ONMT % the list 

of the journal ists andthe tour schedule, 

4.2.1.6. Organization of media tours and interviews 

The Agency must organize and arrange interviews with journalists appropriate for ONMT top 
management. The names and media of the journalists must be approved in advance. Ten interviews 
must be held per year. 

4.2.1.7. Analysis and monthly report 
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The Agency must prepare a monthly report describing the plan for month n-1, with executions, 
month n, execution schedule, subsequent steps, and results. 

This report also includes press articles on the destination, results of Agency campaigns, and financial 
evaluation of return on investment. 

The third section of the report discusses; the major aspects of the program and offers 
recommendations. 



4.2.1.8. Clipping service 

The clipping service is monthly. The Agency must take over the media tracking for Morocco in 
general and also for the various tourist attractions of the country: Marrakesh, Fez, Tangiers, 
Casablanca, Essaouira and the south, arid Ouarzazate. It includes calculation of the equivalent in 
advertising, and must be included in the monthly report. 

4.2.1.9. Publication of the press packet 

Depending on need, the Agency must print the press packets, including recorded CDs and slide 
shows. The Agency shall also furnish the press packet holders. This work shall be approved by the 
ONMT. 

4.2.1.10. Management of ONMT account 

Within the framework of its basic work, the Agency must use all resources to ensure proper 
management of the ONMT account, including mailing, telephone, mastering, duplication, fax, 
reproduction, etc. 

The Agency must propose articles and thematic documentaries about Morocco and its attractions to 
the TV and press media, and must establish a qualified media data base. 

4.2.2. Development work 

4.2.2.1. Development of relationships with distributors: 

4.2.2.1.1. Launch of e-learning program for travel agents: 

The Agency must organize the launching of an on-line training program for U.S. travel agents. It 
should be noted that the ONMT has already launched an e-learning program and appointed the 
experts for Morocco, and is targeting travel agents operating in the priority European markets. 

This program consists in a 1 5-module on-line training program, with a test following each module. A 
candidate who successfully completes all the training modules is considered a graduate travel agent 
and earns an Eductour in Morocco. 

The Agency must also include; 

o Design for a B2B Internet e-learning site. ONMT New York will provide the Agency with 
texts, visuals, and dedicated files for the on-line B2B site designed for the British market. 
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The Agency must adapt and supplement the data furnished to it for the designing of the U.S. 
site; 

o Promotion of the experts' site with new information about designations, Eductour photos, 
etc.; 

O Launch of a communications campaign, to encourage travel agents to register for the training 
program Via the print and on-line trade press, e-mails, and other actions. 

The contributor must also: 

q Provide ONMT/New York with monthly follow-up on the progress of registrations for the 
program, registrations by training module, and graduate travel agents; 

o Monitor registrations, by graduate travel agents for Eductours. It should be noted that these 
Eductours arei included in point 2; 

o Ensure a minimum of 1 ,000 registrants each year for the training program. 

4.2.2.1.2. Eductours: 

The Agency must establish a list of potential qualified participants (travel agents, agency managers, 
and tour operator managers) for familiarization and canvassing tours to Morocco, and have it 
approved by ONMT New York. The Agency must guarantee Eductour participation by at least 100 
participants each year. This number includes graduates of the e-Learning on-line program. 

The ONMT New York and Rabat shall give the Agency the Morocco travel programs with the dates 
of all -the Eductours within appropriate time frames. The Agency must obtain participation by at least 
20 participants per Eductour. The Agency is in charge of designing and sending out the invitations, 
reminders, and follow-up of registrations. The Agency shall assume responsibility for the logistics 
and financing management of the airline and surface arrangements for the Eductours. The Agency 
must obtain ONMT approval of the list of participants and the travel schedule. 

4.2.2.1.3. Sales pitches to travel agencies: 

The ONMT New York shall inform the Agency of the priority areas and the favorable periods that 
must be taken into consideration for sales pitches to travel agencies. 

The Agency must propose a list of travel agencies to be visited according to criteria fixed in advance 
by the office. This list must be approved by the ONMT. 

The Agency must guarantee sales visits to 600 agents per year. 

In connection with agency sales pitches, the Agency must perform the following actions for each 
agency: 

o Train sales personnel capable of presenting the Morocco product with new developments in 
the tourism sector, in particular the presentation of the program for training experts on 
Morocco. The ONMT New York must test and approve the choice of personnel; 
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d Prepare a questionnaire that will be presented to the agencies to be visited: The questionnaire will 
make it possible to identify the weak points and strong points of Morocco as a destination, rates 
of recommendation, and sales of Morocco and sales of directly competing destinations; 

o Design a presentation on Morocco as a destination, based on information previously furnished by 
the ONMT; 

o Make 30-minute visits during which the salesperson presents Morocco, completes the 
questionnaire, and supplies the POS advertising and the brochures provided by the ONMT New 
York; 

o Submit a final report on the sales-pitch operation, with complete analyses and graphic 
illustrations of the results, in particular those resulting from data collected via the questionnaire. 

4.2.2.1.4. Workshops: 

The Agency must hold two workshops each year to promote the Moroccan tourist industry. 

The Workshop shall be a one-day workshop attended by Moroccan and American professionals. 

It shall be the task of the Agency to organize two turnkey events, the first in New York and the second in 
a second U.S. city. The presentation must include: 

o Rental and outfitting of space, with emphasis on Moroccan authenticity; 

o A desk for each Moroccan professional; 

o Cocktail dinner: Moroccan gastronomy; 

o Moroccan music presentation; 

o Preparation of a list of potential guests to be targeted by decision-makers in the U.S. tourism 
industry, namely, key tour operators, travel agents that produce packages; independent 
distribution networks, and other brand-name guests. This list must be approved by the ONMT 
New York; 

o Designing and dispatch of invitations and reminders, and follow-up of registrations for the U.S. 
party. Invitations for the Moroccan party shall be handled by the ONMT. 

The Agency must guarantee attendance by at least 100 U.S. professionals per event. The Agency must 
also guarantee attendance by two or three U.S. journalists, to provide media coverage in the trade 
journals. 

The Agency must furnish an execution schedule and must direct the organization: 
o Selection and negotiation of the location, and costs and assumption; 
o Management and supervision of all logistics; 

o Preparation of the list of guests; dispatch and follow-up of confirmations; 
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o Final report on the event, with recommendations. 

However, all aspects of the organization of the workshop will have to be approved by the ONMT. 

4.2.2.1.5. Development of events operations 

The Agency must hold events for the general public and celebrities each year in New York City, and, 
if appropriate, in Morocco. 

1 . New York events 

New York events must be organized each year around themes decided upon with the ONMT, 
including, for example • 

For celebrities and the press: 

* Gastronomy : Organize a two-week gastronomy event in a major New York hotel; 

- Haute couture : Show by Moroccan stylists, with runway performances in a major hotel, or 
at a gala evening ending the two-week event; 

Wellness : Envisage a collaboration between a Moroccan hotel spa and a New York 
equivalent, with presentation to clientele of Moroccan wellness products (using local 
Moroccan products: black soap, traditional scrub, henna, essential oils, etc.); 

- Art exhibit : Identify Moroccan painters who will exhibit their works in a gallery; 

- Golf : Propose sponsorship by the RAM of a golf tournament in Morocco for the trade press. 
For the genera! public:. 

Propose that a supermarket chain or a department store offer local Moroccan products: Argan 
oil, honey, Amlou, etc., essences/window decorations; 

- Moroccan arts and crafts: Invite new Moroccan designers to exhibit their creations in the 
show window of a department store/decoration of store window; 

- In major locations, Moroccan Anidou and Gnawa music and dance groups using artists of 
both nationalities, genre Flamenco-Chekkara. 

The Agency must propose a detailed plan of events to be organized in the course of a year, with an 
events concept described in its technical offer that translates the positioning and the diversity of what 
Morocco has to offer, and which will make it possible to attract the target clientele. The Agency must 
offer participants an unforgettable experience. The Agency must target media, molders of consumer 
behavior, opinion leaders, people from various sectors (sports figures, artists, business, airline heads 
and decision-makers, etc.), and the general public. 
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To ensure optimum media coverage of events, the Agency must ensure post-event repercussions and pre- 
event buzz. The Agency must assemble all human, technical, and logistics resources for the design, 
execution, and complete management of these events organized around: 

■ The definition of an events concept; 

■ Versions of this concept throughout its development; 

■ Use of human and technical resources needed in order to implement the operating platform; 
" Logistical and financial assumption of all services; 

■ Detailed post-event reporting with supporting photos! and DVD. 

2. Delocalized event in Morocco 

The Agency must invite various U.S. stars and celebrities (cinema, music, fashion, politics, etc.) to hold 
an event in Morocco. The Agency must submit to the ONMT for approval a list of potential guests that 
hold key positions in relation to the target segment for Morocco, namely, sophisticated travelers. The 
Agency must also submit to the ONMT a list of journalists who will cover the event. 

The Agency must assemble the human, technical, and logistics resources for the design, execution, and 
complete management of these events organized around: 

* , The definition of an events concept; 

■ Versions of this concept throughout the development; 

* Use of human and technical resources necessary in order to implement the operating platform; 

■ Logistical and financial assumption of all services; 

■ Detailed post-event report with supporting photos and DVD. 

Based on these objectives and the positioning of the destination, and in conformity with its technical 
offer, the Agency must adopt an unusual conceptual and creative focal point for the designing of the 
events. 

The Agency must offer a unifying concept and its embodiment in terms of ideas, visual and graphic 
identity, packaging, decoration, ambience, festive performances, and in general any element that 
immerses the participants in the world of Morocco. 

To set the stage for the concept, the Agency must emphasize the attractions and potential of the 
destination in general, thereby making it possible to present a new image of the destination in accord with 
its positioning. 

Using the events as a focal point, the Agency must: 

> Design the invitations; 

> Handle dispatch of the invitations, reminders, and follow-up of confirmations; 
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> Organize the guests during the event; 

> Evaluate the impact and the media repercussions; 

> Furnish a press review and media tracking in four copies (hard copy and digital support), within a 
maximum of two months after each event. 

The Agency must undertake to ensure significant, concrete, qualitative press repercussions. At the time of 
the events, the Agency must undertake to ensure the presence of at least two TV channels, at least one of 
which must be among the three largest general channels in the country, and the presence of press from 
various sectors (general public, tourism, economy, people, etc.) at each evening event. 

Sponsoring and partnership mechanism 

The Agency must search for sponsors and partners with which exchanges of goods could be established in 
consideration for visibility of their brand at events. These partnerships must be consistent with the 
objectives of the evening events, and must not in any way distort their institutional nature. 

The Agency must furnish a list of the partnerships that it is able to establish. 

3. Presentation of Morocco as a possible site for annual meetings 

The Agency must present Morocco to organizations responsible for MICE (Meetings, Incentives, 
Conferences, Events) in the United States and to such organizations as the United States Tour Operators 
Association (USTOA), the American Society of Travel Agents (ASTA), and others, as a potential 
destination with a quality infrastructure for their annual meetings. The Agency must prepare a Morocco 
sales packet in collaboration with the ONMT New York. It shall assist the ONMT in presenting the 
packet to interested parties. If Morocco is selected for one of these conferences, the packet shall be 
transmitted to the Moroccan Convention Bureau and the other partner. 

4.2.2.1.6. Development of communications operations 

1 . Derealization of television programs 

Each year the Agency must delocalize a top-level television program to Morocco. 

2. Social media networks 

The Agency must organize campaigns on the social media networks that constitute a genuine e-marketing 
tool. Blogs and the social media networks such as Facebook, Twitter, and myspace are now becoming 
indispensable communications channels that make it possible to disseminate quality content. The 
approach and the presence of Morocco on the social media networks must be done in collaboration with 
the ONMT to establish content for dissemination. Obviously all opportunities must be taken into 
consideration (behavior of the target, "reading" habits, speech and language, etc.) in order to capitalize on 
the qualities of the social media network. Above all, attention must be paid to a "living" mode of 
organization (competitive games and the like). 

ARTICLE 5. FORM AND NATURE OF THE PRICES 



[initials] [logo] Page 11 of 20 

MOROCCO 

Contract No. 1 1/005 binding the ONMT with ML GROUP 

Received by NSD/FARA Registration Unit 08/07/2013 6:06:47 PM 



Received by NSD/FARA Registration Unit 08/07/2013 6:06:47 PM 



The within basic contract is a mixed-price contract determined on the basis of a breakdown of 
the total amount for the services requested, with indication for each service of the all-inclusive 
price proposed by the Agency and the price list. 

In the breakdown of the total amount and the price list and price details, the prices indicated shall 
be prices before calculation of VAT, and shall be shown, in words and numbers for the all- 
inclusive prices and unit prices as well as the totals. The VAT percentage and amount shall also 
be indicated, as well as the total amount including all taxes. 

This breakdown of the total amount and price list and individual estimate for services covered by 
the contract that is to be presented by the Agency shall include the following sections: 

• Budget for the campaigns proposed, broken down by item; 

• Agency compensation (Agency fees). 

The contract prices include profit as well as all fees, income and other taxes, overhead, and in 
general all expenses that are the necessary and direct consequence of the work. 

Only the annual fees and. the commission on outsourced projects are final; the other amounts are 
approximate. 

These prices are firm and non-revisable. 
ARTICLE 6 - AGENCY COMPENSATION 

As compensation for its services, the Agency shall invoice its fees covering its compensation for 
consulting, coordination, and management of the ONMT account. 

For the 201 1 business year : 

> Annual Agency fee before taxes: 1,635,543.00 Dirhams; 

> Agency commission on outsourced projects: 0% 

For the 2012 business year : 

> Annual Agency fee before taxes: 1,635,543.00 Dirhams; 

> Agency commission on outsourced projects: 0% 

For the 2013 business year : 

> Annual Agency fee before taxes: 1 ,635,543.00 Dirhams; 

> Agency commission on outsourced projects: 0% 

Special shipping and transportation expenses authorized by the ONMT shall be reimbursed to the 
Agency without an increase in commission, upon presentation of evidentiary documents to be 
specified at the time of authorization, in addition to invoices and proof of performance of the 
campaign, to be dispatched to the central office at the expense of the Agency. 
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For technical projects, an outside supplier shall be selected in a limited call for bids, according to a 
specification prepared by the Agency. Three suppliers, one of them designated by the ONMT, shall be 
consulted. The ONMT Lead Project [sic; probably "Project Leader"] shall approve the choice of supplier, 
and must inform the Central Office in advance. 

Non-media operations shall: be invoiced in conformity with estimates approved in advance. 

Printing of brochures, fliers, and POS supports shall be the subject of a call for bids based on a 
specification proposed by the Agency and approved by the Lead Project, which must inform the central 
office of the ONMT. 

Obtaining of competitive estimates for work done outside the Agency shall be obligatory only if the total 
amount of the estimates exceeds €10,000 (ten thousand euros) . 

A 10% withholding at source shall be applied to the Agency compensation in; conformity with current tax 
regulations of Morocco. 

ARTICLE 7 - DEFINITION OF MINIMUM AND MAXIMUM TOTAL PRICE FOR SERVICES 

The total price for the services that are likely to be ordered by the ONMT during each budget year ranges 
between a minimum of three million (3,000,000) dirhams and a maximum of fifteen million 
(15,000,000) dirhams, all taxes included, within the l imit of the available payment credits . 

ARTICLE 8 - TERM OF THE CONTRACT 

The basic contract shall be made for a term of one year, automatically renewable with a limit of 3 (three) 
years, effective from the date of notification of service order for commencement of services. It shall end 
on December 31, 2013. 

ARTICLE 9 - FOLLOW-UP AND ACCEPTANCE OF CAMPAIGN 

Work and services shall be started only after prior approval by the ONMT. The Agency shall be informed 
of this approval in the form of a service order that sets the budget allocated and authorizes the Agency to 
begin performance of the services. 

The Agency shall present the financial plans and annual campaign plans to the ONMT for its approval. 

The Agency shall inform the various suppliers of the agreements only after written notice from the 
ONMT concerning the prices, terms and conditions, arrangements, and formats, or any other evaluation 
factor. 

The Lead Projects designated by the central office of the ONMT in Rabat for the project sites shall 
approve all work ordered by the ONMT on the basis of a printed document that it signs as a performance 
order. 

This document constitutes the evidentiary document for commencement of performance of the work in 
question. 
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The Lead Projects shall prepare acceptance reports for each project executed by the Agency. 

Additionally, the Agency must furnish to ONMT the original files and/or the technological 
elements for all projects approved and executed. 

The Agency undertakes to collaborate closely with the media agency retained by ONMT, 
coordinating their various actions to ensure the success of the communications campaigns. The 
Agency shall have full responsibility for performance of the mission assigned to it in the within 
contract. 

Any decision must be reported in writing by the Agency. These reports shall be binding on each 
party, unless the ONMT expresses complete or partial disagreement within 48 hours from the 
date of receipt of the report in question. 

ONMT instructions to cancel services or work must be in writing and must reach the Agency 
within a time frame sufficient to allow the Agency to transmit them to the providers or suppliers 
and to protect the interest of the ONMT to the greatest extent possible. 

The ONMT reserves the right to ask the Agency to modify or cancel one or more campaigns 
when it considers this useful, in compliance with current regulations. 

Any potential change in the execution of the public relations campaign may be made only after 
approval by the ONMT and in conformity with current regulations. 

The Agency shall give the ONMT two copies of all supports, creations, and photographs that 
have appeared in connection with the campaign. 

Services performed are subject to verifications designed to confirm that they accord with the 
contract stipulations. For conformity with the contract clauses for each service, the Lead Projects 
must prepare a partial acceptance report and certify each invoice by noting, "certifiee conforme 
aux clauses contraciuelles" [certified to be in conformity with the contract clauses]. 

In this report the committee ; 

— ► Either confirms conformity of the services with the contract clauses; 

— * Or notes inconsistencies, omissions, and defects. In such case the Agency has one week to 
remedy the problem, at no cost whatsoever to the ONMT. Otherwise, the Agency shall not be 
paid for any service that is not in conformity with the contract clauses. If for reasons not within 
its control the Agency must change the locations or services proposed, it must submit an offer 
equal or equivalent to the offer initially proposed and selected by the ONMT. If the substituted 
offer is different and of lower quality, and is judged by the principal to be inferior, it cannot be 
accepted and consequently cannot be paid for. 

In the case of events that will be held in the U.S.A. and in Morocco, the Agency must deliver the 
premises where the events are to be held not later than 72 hours before the date of 
commencement of the said evening affairs. 
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A committee composed of the ONMT communications manager and the representative of the ONMT 
New York office shall have 24 hours within which to verify and accept the delivery of the premises. If the 
committee finds defects or anomalies, the Agency shall have 48 hours (before the commencement of the 
event in question) to remedy the same, at no cost whatsoever to the ONMT, and with the Agency alone 
bearing the consequences. Otherwise, the Agency shall not be paid for any service that is not in 
conformity with the contract clauses. At the end of this phase, an initial partial acceptance shall be 
pronounced. 

The comments of said committee shall be embodied in a report, a copy of which shall be sent to the 
Agency. 

At the end of each event, a second, partial acceptance shall be pronounced by the aforementioned 
committee. It shall be embodied in a report signed by the committee members. 

It should be noted that the last partial acceptance shall constitute final acceptance of the event in question. 

In all cases, upon each acceptance a copy of the acceptance report prepared by the ONMT shall be sent to 
the Agency. 

The ONMT undertakes to: 

Designate the I ,ead Project for each project. The Lead Project shall establish the annual plans, 
monitor coordination, and accept the various projects and actions; 

Inform the Agency of its approval of the financial plans and execution and production estimates 
within the time frames specified by them [sic; probably "it"], to ensure proper performance of the 
services; 

Inform the Agency as soon the ONMT learns of any factor, event, or act that could affect the proper 
performance of the work, so that the Agency can take all steps necessary and within its power to remedy 
the situation and monitor application; 

Cooperate actively with the assigned Agency team; 

Furnish within an appropriate time and within time frames compatible with the mission and other 
obligations of the Agency all information necessary for proper execution. 

The ONMT also undertakes to comply with legislation in effect in the country concerned with respect to 
the content of its advertising messages. In addition, it shall hold the Agency harmless of any demand, 
notice of demand, claim, application, or action by a third party, including jointly and severally, 
concerning the content of its advertising messages. 

The Agency is and shall remain the owner of ail software programs and tools for evaluation, post- 
evaluation, analysis, and development that it uses. However, in consideration of the compensation paid by 
the ONMT to the Agency, the Agency shall transfer ownership of any document and any creation, study, 
or analysis carried out in connection with each service. 

The documents, as well as any information of any kind, belonging to the ONMT and made available to 
the Agency, are and shall remain the property of ONMT and may not be used by the Agency for purposes 
other than the performance of the work and services. 
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ARTICLE 10 - METHODS OF PAYMENT 

Payment for the services performed in conformity with the contract clauses and duly accepted 
shall be made within forty-five (45) days from date of receipt of the pertinent invoices. 

The Agency must submit its invoices denominated in dollars, in such manner that they show 
clearly the breakdown of prices, decreasing rates, allowances, reductions, discounts, or other 
benefits, and the net price. Invoices must be submitted in four (4) copies, duly dated, settled, and 
sighed, with indication of the pertinent contract reference numbers. A copy of the pertinent 
acceptance reports must be attached. Invoices must be sent to ONMT headquarters for payment, 
at Agency expense, and if necessary must accompanied by copies of suppliers' invoices, 
acceptance reports, supports, and evidentiary documentation, as described below: 

- For fees pertaining to consulting, coordination, and management of the ONMT account, the 
Agency shall prepare a quarterly invoice, in triplicate; J* V^sr CVA ^ c*v*^-^Vjta. xv-O-cM^ 

- For other work and services, the Agency shall prepare an invoice in triplicate. These invoices 
must be accompanied by estimates approved and certified by the Lead Project to be in 
conformity; 

- For outside production fees, the Agency shall prepare an appropriate invoice in triplicate. 
This invoice must be accompanied, if necessary, by copies of Agency suppliers' invoices as 
evidentiary documentation, as well as a performance voucher duly approved by the Lead Project; 

- Agency invoices must be certified to be in conformity, using the notation "certifie conforme 
awe clauses contractuelles'" [certified to be in conformity with the contract clauses] apposed by 
the Lead Project of the ONMT. This formality is dictated by the contract procedure, and does not 
in any way signify acknowledgment of receipt of the invoices; 

- All invoices and evidentiary documentation must be sent by the Agency, at Agency expense, 
to ONMT headquarters in Rabat for payment. 

Invoices pertaining to the various projects and services performance by the Agency shall be 
accompanied by the pertinent acceptance report. 

The ONMT shall inform the Agency of acceptance or rejection of invoices within a maximum of 
1 (ten) days from the date of receipt of said invoices by the ONMT headquarters. 

In the case of an agency established in Morocco, these invoices must also indicate the tax 
number, license number, and trade register number, the exact 24-digit checking account number 
of the Agency, and the pertinent contract number and contract references. 

The services invoiced must accord with the services performed and ordered on the basis of the 
estimates previously approved by the ONMT Rabat. 
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ARTICLE 11 -DOMICILIATION OF PAYMENT 

The payment specified in the contract shall be paid by the ONMT by transfer to bank account 
No. 304935492 Opened in the name of the Agency with JP MORGAN CHASE, in New York, 
as specified in the Agency undertaking. 

ARTICLE 12 - GUARANTY 

The final guaranty amount is fixed at 3% of the minimum total contract amount. The bank 
guarantee must be unconditional and must be issued by a Moroccan bank. It must be constituted 
within thirty (30) days following the notice of approval of the contract, in conformity with 
Article 12 of the CCAG-EMO. 

The final guarantee shall continue to secure the contractual undertakings of the Agency until 
final acceptance of the services. 

The cancellation of the final guarantee shall be pronounced in conformity with current 
regulations. 

ARTICLE 13 - GUARANTEE WITHHOLDING 

Ten percent (10%) shall be withheld from each balance paid to the Agency, Withholding shall 
cease when the amount withheld reaches seven percent (7%) of the total contract amount plus the 
amounts of the riders, if any. 

The guarantee withheld shall automatically become the property of the ONMT in the event of 
negligence or failures by the Agency to meet its obligations. 

This withholding shall be refunded to the Agency after final acceptance of all services. 

^T^RTICLE 14 - LATE PENALTIES 

If the Agency fails to perform the services within the time frames imposed, a lump-sum penalty 
of nine per one thousand (9/1,000) of the contract amount, as amended or supplemented by any 
riders, shall be applied per calendar day of default. 

However, the total amount of the penalties to be applied may not in any case exceed 10% of the 
\ total amount of the contract plus any riders. \ 

U ■ l — 

ARTICLE 15 - SUB-CONTRACTING 

The Agency may retain a third party to perform a portion of the contract. The Agency shall 
freely choose its sub-contractors, provided that it informs the ONMT of the nature of the services 
that it is planning to sub-contract, as well as the identity, the name or firm style, and the address 
of the sub-contractor. In no case may the entire contract be sub-contracted. 
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The ONMT may exercise its right of challenge in a letter indicating grounds for the challenge, within 
fifteen (15) days from the acknowledgement of receipt, particularly when the sub-contractors do not 
meet the conditions specified in Article 25 of the aforementioned Regulations. 

The Agency shall continue to be personally responsible to the ONMT and to third parties for all 
obligations arising out of the contract. 

The ONMT does not acknowledge any juridical link with the sub-contractors. 
ARTICLE 16 - OWNERSHIP 

Payment by the ONMT for the design and creation work performed by the Agency shall lead to 
automatic transfer to the ONMT of all rights of reproduction and representation including adaptation 
of the works created by the agency, resulting from literary and artistic ownership, as defined by 
current legislation; and the ONMT may therefore, and Without restriction, exploit, adapt, and 
reproduce the work done by the Agency. 

Slogans, texts, models, stencils, films, CRM programs, and technological elements developed and/or 
realized in connection with the within contract shall become the property of the ONMT exclusively, 
as soon as the ONMT has made payment therefor, and must therefore be returned to it upon its 
request. 

The foregoing assignment does not cover the rights of third parties (copyrights, personal rights). 
These rights are negotiated by the Agency in agreement with the ONMT depending on the necessities 
of the services, and are invoiced to the ONMT in conformity with current legislation. 

When for the creation or realization of its projects the Agency calls, upon third parties outside the 
Agency (photographers, illustrators, models, designers, creators; composers, etc.), the Agency shall 
negotiate for account of the ONMT the complete assignment of the intellectual and artistic property 
rights, without any territorial or other restriction. 

These rights include authorization by individuals to use their picture or one of the elements of their 
personality, as well as the assignment of the rights of use arising out of personal rights or rights 
similar to copyright for photography (films or photographs), drawings, sound recordings, image, or 
one of the personal elements (model, artist, performer, etc.) specifically defined in time and 
geographical space and by medium, in conformity with the needs of the ONMT. 

The Agency shall specify in writing the amount and the limit of the user rights transferred to the 
ONMT (including personal rights and rights to the pictures of individuals) and the terms and 
conditions on which additional use rights may potentially be obtained, before performance of the 
work. 

The ONMT shall have full intellectual and industrial ownership of all services performed pursuant to 
this contract, including audio-visual productions, photos, and design, as well as any other document, 
in all forms, including electronic formats. 

ARTICLE 17 - OBLIGATION AND RESPONSIBILITY OF THE AGENCY 
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The Agency must perform all the services agreed and decided upon by mutual agreement with the 
ONMT. 

The Agency undertakes to make all arrangements necessary to ensure that the public relations 
campaigns that it delivers to the ONMT are in full conformity with current legislation and cannot 
give rise to complaints by third parties, individuals, or legal entities, particularly with respect to the 
rights of use, exploitation, exhibition, and adaptation. 

ARTICLE 18 - CONFIDENTIALITY 

The Agency undertakes to refrain from disclosing any information pertaining to the work or projects 
entrusted to it. The Agency also undertakes to maintain the confidentiality of commercial or financ ial 
information of any kind that has been made available to it by the GNMT. 

Upon expiration or cancellation of the contract, the Agency shall return to the ONMT all confidential 
information not previously returned. 

The confidentiality requirement shall survive the expiration or cancellation of this contract. 
ARTICLE 1 9 - PLEDGE 

In the event of pledge, the provisions of the Dahir of August 28, 1948 relative to the pledging of 
public contracts shall be applied, with the understanding that: 

1 . Sums owed by the ONMT pursuant to the contract that shall result from the within contract shall 
be liquidated by the General Manager of the ONMT, or by the person designated for this purpose; 

2. The payments specified in the contract shall be made^by the Disbursements Treasurer of the 
ONMT, the only: party qualified to receive notices from Agency creditors; 

3. The information and the statements established in Article 7 of the Dahir of August 28, 1948 shall 
be furnished by the General Manager of the ONMT to the Agency, as well as to any beneficiary of 
pledges or subrogations; 

4. In application of Article 11 of the CCAG-EMO, upon request the ONMT shall deliver to the 
Agency "a single copy" of the contract. The expenses of documentary tax stamps shall be paid by the 
Agency alone. 

ARTICLE 20 - RECORDING FEES 

Recording fees or documentary tax stamps for three (3) originals of the contract signed by the two 
parties, along with any other expenses, shall be the responsibility of the holder of the contract. 

ARTICLE 21 - CANCELLATION 

The terms and conditions of cancellation are those specified by current regulations 
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ARTICLE 22 - DISPUTES 

The parties shall make every effort to resolve amicably any difficulties that may arise from the 
interpretation of the contract duly approved by them. 

Any disputes or difficulties that may arise between the parties concerning the interpretation or 
performance of the contract shall be submitted to the administrative courts of Rabat. 

ARTICLE 23 - APPROVAL OF THE CONTRACT 

The contract shall be valid and binding only after it has been approved by the competent 
authority (the General Manager of the Moroccan National Tourist Office), in conformity with 
Article 73 of the regulations cited hereinabove. 

The contributor shal! be informed of approval of the contract within a maximum of 90 days from 
the date scheduled for opening of the envelopes, in conformity with Article 74 of the 
aforementioned regulations. 

ARTICLE 24 - ENDORSEMENT OF THE CONTRACT 

The contract is enforceable only after prior endorsement by the State Comptroller. 

Drawn up in 3 originals, in Rabat, on 

FOR THE ONMT FOR THE AGENCY 

ABDELHAMID ADDOU HAMILTON SOUTH 

GENERAL MANAGER FOUNDING PARTNER 

[signature] 
[stamp:] 
ABDELHAMID ADDOU 
General Manager 
Moroccan National Tourist Office 



THE STATE COMPTROLLER OF THE ONMT 
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